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Abstract
Corporate Social Responsibility is an increasingly becoming important issue for economic agents due
to a new attention to all aspects of the firms activities and Their Relationship with stakeholders. The
success of a company is not only measured in terms of higher profits, expenses, earnings per shares,
but also assessed in terms of non-financial, such as CSR. Problems to be answered in this study is the
effectiveness of CSR on Human Development (HD) from the standpoint of society and employment.
The result are the top issues of CSR disclosure is employment, second place is social (public), third
place is product and consumers, and the last is environmental. examples of CSR in employment such
as employee training, for the society is become community sponsorship activities and scholarships. It
can be proved that the company in Indonesia supporting human development and CSR is effective
supporting human development.
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1 Background
Corporate Social Responsibility is becoming an in-
creasingly important issue for economic agents
due to a new attention to all the aspects of firms
activities and their relationship with stakehold-
ers. An increasing number of competitive fac-
tors, such as greater and more sophisticated cus-
tomer expectations, regulations, stakeholders rel-
evance and environmental concerns, are now ex-
erting important influence on strategy.
CSR is a voluntary action of the company to
improve the condition of the society and envi-
ronment [10]. Bowen (1953) in Falck et al [3]
states that CSR is related to the obligation of the
entrepreneurs to continue their politic according
to the purposes and values of the society. World
Bank [2] states that CSR is an obligation of the
company to give responsibility to all stakehold-
ers in cases of operation and company’s activities.
The company justifies its effects to the society and
environment when making a decision which im-
pacts the stakeholders. The company should bal-
ance the needs of stakeholders and their needs in
achieving the profit. European Union states that
CSR is a business action upon the needs according
to the accepted rules.
Friedman [9] in Falck et al [3] do not support
CSR and the commitment of the company to the
society. In Friedman’s point of view, the man-
agers have the obligation to increase the values
of shareholders, because their principal duty is
to maximize the values of the company. Accord-
ing to Friedman [9], the commitment towards the
needs and interests of the society does not give
the profit, and therefore the commitment should
not always be done. If the managers want to give
goodies to the society, they should use their own
money, they should not act as agent from princi-
pals (Friedman, 1970).
Freeman (1984) states that CSR is an optimal
choice to minimize the expense of transaction and
potential conflict with the stakeholders. CSR is
an effective tool to improve the reputation of the
company and reduce the risk of the politic at in-
terest and law action. Another purpose of CSR is
as a means to improve the competition benefit for
the company, so as to protect the values of stake-
holders [6]. The implementation strategy of CSR
activities should be in line with the mission and
vision of the company and the expense of CSR
can be minimized to get a higher ROI [6].
According to the World Business Council for
Sustainable Development describes CSR is a con-
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tinuing commitment by business to act ethically
and contribute to the economic development from
the local community or public, along with an in-
creased standard of living of the worker and his
family. Meanwhile, according to ISO 26000 on
social responsibility guidelines will soon be un-
veiled November 2011, CSR is the responsibility
of an organization against the impacts from the
decisions and activities on society and the envi-
ronment are realized in the form of a transparent
and ethical behavior in line with sustainable de-
velopment and social welfare; consider the expec-
tations of stakeholders, in line with established
laws and norms of international behavior; and in-
terfaced with the organization.
Corporate social responsibility (CSR) is the the-
oretical basis of the need for a company to build
a harmonious relationship with the community.
CSR regards the company as a moral agent. The
success of a company in view of CSR is to pro-
mote the moral and ethical principles, namely, to
the best results by taking into account the inter-
ests of other groups [17].
CSR is one of the obligations that must be im-
plemented by the company in accordance with the
contents of article 74 of the Company Law (Law
no. 40 in 2007), which contains 4 (four), namely:
1. The Company is conducting its business ac-
tivities in the field and / or related to the natural
resources required to implement social and envi-
ronmental responsibility.
2. Social and environmental responsibility as
referred to in paragraph (1) is a liability obliga-
tion is budgeted and accounted for as cost of im-
plementation is the company that carried out by
considering the appropriateness and reasonable-
ness.
3. Obligations of the Company which are not
referred to in paragraph (1) subject to sanctions
in accordance with the provisions of legislation.
4. Further provisions on social and environ-
mental responsibility is regulated by the Govern-
ment.
Corporate Social Responsibility (CSR) contain-
ing the same meaning as an individual, the com-
pany has a moral duty to be honest, obey the
rule of law, uphold the integrity of, and not cor-
ruption. CSR emphasizes that companies should
develop ethical business practices and sustain-
able economic, social and environmental (Yakup,
2004).
By combining some of the sense described
above, CSR is a concept associated with the or-
ganization’s responsibility towards the people of
the present and future, in the which an organi-
zation dealing with stakeholders outside liability
law and create a healthy balance Between man,
earth, and profit (Van Dongen, 2006).
Based on Human development is an effort to
improve the quality or capacity of human re-
sources through the planning process of educa-
tion, training and personnel management or em-
ployees to achieve an optimal outcome (Notoad-
modjo, 2003). Purpose of human development
has two dimensions, which are individual dimen-
sions and the dimensions of the institutional /
organizational. Purpose of individual dimension
refers to something that is achieved by an em-
ployee. Purpose of the institutional dimension
refers to what can be achieved by the institution
/ organization as a result from the human devel-
opment programs [8].
Human development is important both for the
company, employees, communities surrounding
the company economy of a country. According
[16], which is potential benefits to organizations
of career development, obtain certification of a
national standard, fare value held in competence,
enhance their skills and marketability as an em-
ployee. For the organization, improve the effec-
tiveness of recruitment by adjusting the required
competence in the work to that of the applicants,
decision-making within the organization will be
more confident because the employee has the
skills to be acquired in education training, facil-
itate change through the identification of compe-
tencies needed for managing change.
In 1999, Environics International conducted a
survey of 25.000 people in twenty three countries.
Respondents were asked about Corporate Social
Responsibility (CSR) [14]. The survey results are:
• 90% of respondents wanted the company to
pay more attention to things outside of profitabil-
ity.
• 60% of respondents said that they image of a
company based on the social responsibility of the
company (to the general public, communities and
the environment).
• 40% of respondents gave negative comments
against companies that are not considered social
responsibility.
• 17% of respondents said they avoid products
from companies that are not considered social re-
sponsibility.
From the survey, it can be concluded that the
success of a company is not only measured in
terms of higher profits, costs, prices of shares on
the stock, but were also assessed in terms of non-
financial, is one of CSR.
In addition to Environics International, GlobeS-
can also conducted a survey in 2002. Total re-
spondents to this survey as many as one hundred
respondents in twenty countries. Respondents
were asked to describe what should be done by
large companies in order to say social responsibil-
ity.
From the under picture one can see the re-
spondents answer that the treatment of employ-
ees (26%) became the most important factors that
describe the extent of corporate social concern
in many countries, among others in France, the
United States, Italy, the Philippines and countries
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in Latin America. The second factor is the protec-
tion of employees (19%) as stated respondents in
Canada, United Kingdom, Australia, and Indone-
sia. While other factors are creating jobs, doing
social service, and quality and safety of products
and services.
Figure 1: Survey of GlobeScan 2002
Source: www.globescan.com/sp-csr.asp.
13/04/2006
In Indonesia, even though relatively new, CSR
needs to be improved . During this recorded many
cases in Indonesia hit the corporate world, both
global and local corporations do. Survey on CSR
has been done in Indonesia by SWA magazine in
cooperation with MarkPlus Sembada and CFCD
(Corporate Forum for Community Development)
to companies in Indonesia (Pambudi, 2006). We
got the result that from the 21 participants who
were willing to participate in the survey, 80% said
CSR as important, 33.3% said CSR as corporate
responsibility and duty, and 20% viewed CSR can
ensure survival. Because the survey 95% of com-
panies incorporate CSR as part of the company’s
strategy to attract the interest of consumers.
An outline, CSR disclosure is divided into
four themes, namely the theme of community,
and consumer products, environment and em-
ployment [18]. Seen in general, CSR disclo-
sures by the company in Indonesia amounted to
only 22.80% with the disclosure of employment
by 30% as the disclosure of the biggest theme
[5]. Means that demands on the field or is the
most prominent theme in comparison with other
themes.
Based on the above, the problems / questions
to be answered in this study is the effectiveness
of CSR for Human Development (HD) from the
perspective of social and employment.
2 Research Method
The population in this study is a company regis-
tered in Indonesia Stock Exchange (BEI) and in-
cluded in the manufacturing sector. Samples in
this study are selected using purposive sampling
method and based on criteria specified by the au-
thor which are, the company is listed on the Stock
Exchange, the company is still active until 2012,
included in the manufacturing sector. Total sam-
ple of the companies are 30 companies.
The data used are secondary data (checklist
data), that is sources that do not directly provide
data to data collectors, such as through others
or through a document. Secondary data used in
this study is the 2011 Annual Report for CSR. The
variables used in this study as used by [5]. For so-
cial variables this study uses four indicators of the
10 indicators used by [5]. As for the employment
variables using three of the 15 indicators used by
[5].
3 Result and Discussion
The study Gray et al. (1995) concluded that there
is a relationship between the type of industry with
CSR disclosure. This means that each sector has
the type of disclosure which the company is dif-
ferent. In the fourth theme of CSR manufacturing
company that has been discussed in the introduc-
tion it is still a popular theme in the company up
to date.
Based on existing data, the theme of em-
ployment was first place, second place is social
themes, product and consumer was third place,
while the theme of the environment was last place
in this case. The statement was similar to pre-
vious studies conducted by [5], of the 34 com-
panies studied only five that do not express the
theme of community. This suggests that these
themes to the attention of the company. Mean-
while, when viewed from the fourth theme, the
theme is ranked the third most annual reports re-
vealed. For the theme of employment, the thirty
four companies all expressed this theme in the an-
nual report. This theme was ranked first as the
theme of CSR of the most widely disclosed by the
company.
Table 1: Percentage of CSR Disclosure
Themes Detail Percentage
Social
1. Participation in community activities around the office / factory 76,67%
2. Support to educational institutions 70%
3. Social facilities and public 46.67%
4. Priority of employment for local people 50%
Employment
1. Pension 83.33%
2. Education and training 80%
3. Allowances and other welfare 73.33%
The 3rd Uzbekistan-Indonesia International Joint Conference on
Economic Development and Nation Character Building to Meet the Global Economic Challenges
ISBN: 978-602-9438-24-6 127
Source: Data processed by the Author (2012)
Based on table 1 above, the most widely ex-
pressed in the views from the corporate social
themes examined are the company’s participation
in community activities around the office or fac-
tory. This should be because the people around
the office or car makers do accept direct impact
plant operations. Community participation for
companies around the office or factory in the form
of asphalt that was bad, do not dispose of waste
that can pollute the environment and sanitation
around the settlements, and others. Second best
is to support educational institutions, social fa-
cilities and the general hereinafter, the priority
of employment for local communities and other
activities. To the concentration of activities per-
formed on the theme of social enterprises have
done things that are helpful in terms of human
development.
For the theme of employment, further high-
lighting the company’s pension fund of its em-
ployees than the education and training of em-
ployees, salaries and wages of employees, as
well as benefits and other welfare. It is wor-
thy of the spotlight for companies in Indonesia
that employees pay more attention to human de-
velopment. Companies do not just look at the
amount from the labor but also have a lot more
attention to education and training of employ-
ees in order to increase the company’s human re-
sources. Also to support the development of hu-
man resources businesses need to be supported by
salaries, wages and employee benefits and other
welfare in order to improve their standard of liv-
ing is better for employees. With a better standard
of living of employees expected to be more loyal
to the company.
For example, Goodyear Indonesia worked to-
gether with several other organizations which
promote civil society development, economics,
education, physical health, social health and em-
ployee training. The activity is manifested in vari-
ous forms, including grants, sponsorships, events,
donations, and activities of an active role. Imple-
mentation activities include: Goodyear Indonesia
Bird Flu Alert and Goodyear Indonesia Yogyakarta
Earthquake Victims Care (http://www.goodyear-
indonesia.com/). But it is different is shown by
PT Toyota Astra Motor in carrying out CSR pro-
grams. PT Toyota Astra Motor make CSR more
to the environment in some regions and cities in
Indonesia, such as the Environmental Improve-
ment Project Verification Toyota Eco Youth (Tey)
in Surabaya, Jakarta and Pekanbaru Pontianak
on February 14, 2008, was in Belfast and Se-
marang will conducted on February 28, 2008
(http://www.toyota.co.id/).
According to research Hendrasaputra (2007)
CSR index value is influenced by several things.
When a company’s performance deteriorated - in-
dicated by the value of ROA and ROE are neg-
ative, then the value of its CSR index is low.
When only one indicator of the deteriorating per-
formance, the value of CSR index declined but
not as low as the value of ROA and ROE deteri-
orated simultaneously. It can be concluded that
human development by the company to the pub-
lic and the workforce is strongly influenced by the
ROA and ROE. This is in line with research Arlow
and Gannon (1982) and Pava and Krausz (1996)
which states that there is a positive relationship
between CSR index with ROA and ROE (Mahoney
and Roberts, 2001) in [5].
Consistently implement CSR in the long run
will develop a sense of community acceptance of
the company’s presence. These conditions which
in turn can provide benefits to the companies con-
cerned economic and business. Economic and
business benefits companies characterized by an
increased value of the firm (firm value) and profit
(earnings). According Achda [1], there is a pos-
itive correlation between the implementation of
CSR by increasing appreciation of the interna-
tional and domestic companies. Therefore, the
application of CSR should not be considered as
a cost per se, but rather as a long term profitable
investment.
4 Conclusion and Suggestion
Conclusion
Based on the results from the data analysis that
has been discussed in previous chapters can be
concluded that most of the CSR disclosure is the
theme of employment, followed by the commu-
nity, and consumer products, and the last of the
environment. The items most frequently disclosed
relating to human development and civic par-
ticipation and employment , which are on the
company’s community activities around the of-
fice or factory, employee pension funds and em-
ployee training. This indicates that the com-
pany concerned about the development commu-
nity around the company or not.
Thus, fitting to say that manufacturing com-
panies in Indonesia which listed on the Indone-
sia Stock Exchange (BEI) on 2011 to support hu-
man development. This is in accordance with
the above findings which also supported by pre-
vious studies conducted by Hendrasaputra. The
company has always supported the activities car-
ried out by local communities and educational in-
stitutions by way of a sponsorship activity, helps
build and repair buildings for teaching and learn-
ing process. For internal human development, the
company made a wide range of training for em-
ployees and also pay attention to the welfare of
employees, especially employees of pension that
can still grow to be better.
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Suggestion
The company is expected to provide help / so-
cial programs better and consistent with the com-
munity about the company or factory, for exam-
ple, scholarships, mass circumcision, hygiene and
health activities, etc. In addition the company ex-
pects about providing more attention to the wel-
fare of employees like family gatherings, giving
scholarships to high performing employees, etc.
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